JOURNAL OF INDIAN SOCIOLOGY ¢ ARF INDIA

ISSN: 3048-8168 ~ Academic Open Access Publishing
Volume 2; Numbers 1-2, 2026, pp. 17-32 o afoumals com

© ARF India. All Right Reserved

https://DOI:10.47509/J1S.2026.v02i01-02.02

CULTURAL WESTERNIZATION AMONG INDIAN
YOUTH : A STUDY OF THE INFLUENCE OF WESTERN
FESTIVALS WITH SPECIAL REFERENCE TO SOCIAL
MEDIA, CONSUMER BEHAVIOUR AND CULTURAL
PERCEPTION OF YOUTH

SANCHALI SARKAR

Department of Sociology, St. Xavier's College, Burdwan, West Bengal, India.
E-mail: sanchalisarkar668@gmail.com

Received: 24 March 2026; Revised: 20 April 2026;
Accepted 25 April 2026; Publication: 30 September 2026

Abstract: This research aims to study the phenomenon of cultural westernization of
the Indian youth, particularly in the context of social media, consumer behavior, and
cultural perceptions of the youth. The festivals like Valentine’s Day and Halloween
are popular among Indian youth in recent years mainly due to digital trends and
globalization. The study is based on primary data collected through a structured
questionnaire from 45 respondents, including 20 males and 25 females. The results
indicate social media as an important factor that helps in creating awareness and
participation in these festivals.

The survey was conducted in a semi-urban area, Burdwan. This approach was
adapted to include responses from youth across different parts of the country. The
study further reveals that 36.96% of respondents consider Western festivals as
contributing to cultural changes in India, while others either disagree or remain
uncertain, reflecting multiple perspectives among youth. Qualitative responses
reflect that contemporary Western festivals are viewed as an addition in Indian
culture rather than a replacement for existing traditional practices.

Opverall, the study concludes that the influence of Western cultural practices is
widely accepted but not dominant, as the traditions and culture of India continue
to prevail. India is the land of rich cultural diversity, and the youth appear to have
adapted to Western festivals without replacing traditional practices.
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1. INTRODUCTION

In the contemporary era of globalization and digital technology, the interchange
of culture has paved the way to connect with different parts of the world. Social
media platforms like Instagram, Facebook, and YouTube have made it easier
for people to connect in a digital loop. Because of this, many Western cultures
are practiced in India, and in a similar way, Indian cultures are widely accepted
in foreign countries with the help of social media and globalization.

One noticeable example is the growing awareness of Western festivals like
Valentine's Day and Halloween among Indian youth. These festivals were not
part of ancient Indian culture, but today they are seen, discussed, and even
celebrated in many urban and semi-urban areas.

These changes are linked with the rapid growth of globalization.
According to Arjun Appadurai in "Modernity at Large: Cultural Dimensions
of Globalization," culture spreads across the world through social media,
technology, and migration. Today, the media plays a significant role in
spreading diverse cultures. Festivals like Valentine's Day and Halloween reflect
this process of cultural diffusion, as youth are especially influenced due to the
exposure of global culture through digital media. Appadurai also talks about the
“imagined worlds" where individuals engage with global cultures, and young
people often try to participate in these through new forms of celebration.

This study of Valentine's Day and Halloween focuses on three main
areas—social media influence, consumer behavior, and cultural perception of
the youth.

Since young people have natural curiosity, social media has played a major
role in spreading awareness of festivals like Valentine's Day and Halloween,
influencing them in different ways yet somewhat holding the essence of the
roots it traced back to.

These festivals are also connected with shopping, gifting, and social
expression. This can be linked with Anthony Giddens' work, The Consequences
of Modernity, where he discussed how modern capitalism operates through
expanding markets in an economic chain where these festivals are promoted by

brands and online platforms. Hence, festivals become consumer-driven events.
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To better understand these festivals, it is important to briefly look at their
historical origins.

Valentine’s Day, widely celebrated as a day of love and romance, traces
its roots to ancient Roman traditions. It is often connected to the festival
of Lupercalia that is held in mid-February, associated with fertility. Another
common belief has it that Saint Valentine was executed on this day, in the 3rd
century A.D., for secretly performing marriages. Over time, the day started
being celebrated for love.

The origin of Halloween traces back to the ancient Celtic festival of
Sambhain, observed on 1st November, when it was believed that the boundary
between the living and the dead faded away. People would light bonfires and
wear costumes to keep spirits away. Later, with the influence of Christianity,
the festival became associated with All Hallows™ Eve, which over time turned
into modern-day Halloween, celebrated as a cultural and social event.

In India, some studies have already looked at how media influences
youth culture. Reuben Lalmalsawma studied how Western media affected
the lifestyle, fashion, and preferences of youth in Mizoram. In a similar way,
Monika Choudhury also observed how social media affects youth behavior in
shaping personal identity and everyday activities. However, these studies mainly
focus on general lifestyle changes and do not specifically study the influence of
Western festivals on Indian youth.

Research Gap

Even though many studies have been made on media and youth, there are very
few focused on Western festivals like Valentine's Day and Halloween. There is
not much research on—

1. How young people in semi-urban areas learn about these festivals

2. How social media influences their awareness

3. How these festivals affect their consumption patterns.

[t creates a gap, which this study has tried to fill.

Objectives of the Study

1. To examine awareness of Western festivals among youth
2. To analyze the role of social media

3. To study influence on consumer behavior
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4. Cultural perception of the youth

This study is important as it helps in understanding how global cultural
practices are influencing Indian youth and whether these new forms of

celebration are replacing traditional practices or coexisting alongside them.

2. LITERATURE REVIEW

Globalization has significantly contributed to the exchange of cultural practices
across national boundaries, allowing Westernization—including festivals—to
spread into non-Western societies.

Arjun Appadurai (1996) explains this through the concept of modernity
by arguing that electronic media and immigration together create “imagined
worlds” that carry diverse cultures far beyond their place of origin. As a
result, youth in different regions are able to consume and apply Western
cultural practices in their everyday lives. Similarly, Giddens (1990) argues that
modernity detaches individuals from social practices that are rooted in their
traditional, local contexts, leading them to adopt entirely different cultural
settings. This process encourages people, particularly youth, to continuously
renegotiate their identities while exploring both local traditions and global
influences. Ritzer (1993) further develops this idea through the concept of
McDonaldization, highlighting how Western consumerism—marked by
efficiency, calculability, and standardization—has begun to shape social and
cultural behavior worldwide, including the commercialization of festivals.
Together, these perspectives suggest that the adoption of Western cultures,
including festivals, by the Indian youth is not random but an outcome of
globalization over the years.

The abovementioned theories are reflected in this study, where 60%
of respondents acknowledged that celebrating Western festivals is indeed a
display of the existing influence of cultural Westernization, showing a growing
awareness of globalization among semi-urban youth.

While Globalization creates the main base for cultural exchange, social
media acts as a medium for its transfer across national boundaries. Boyd (2014)
argues that digital platforms have become the main source of today's youth,
where identity is formed, peer norms are developed, and cultural exposure
is constant. In India, Singh, Amiri and Sabharwal (2017) found that social

media has surpassed traditional media being the primary source of cultural
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influence among youth. Choudhury(2022) highlights that ongoing exposure
to global content has highly contributed to the gradual changing of values and
everyday practices among youth in India. Supporting this, Echesony (2024)
found that 88% of youth in urban areas follow global trends through the vast
exposure of global content in social media, showing the intensity of cultural
spread through digital platforms.

The findings of the present study connect strongly with this trend. Social
media platforms play a significant role in the influence of Western festivals on
youth, contributing 37.78% of responses. Among platforms, Instagram alone
creates 60.34% influence, followed by YouTube at 15.52%. Lalmalsawma &
Lalruatkimi (2021), in the study of youth in Mizoram, similarly found that
media consumption is the main way through which Western cultures enter
into Indian society, rather than through direct social interaction. This pattern
is clearly visible in the semi-urban environment of Burdwan as well.

Another key aspect of current research looks at the connection between
festivals and consumer behavior. Belk (1987) argues that in modern society,
festivals serve not just cultural or religious attributes but also a process of
structured consumption. Participation in these festivals often shows up in
the purchasing patterns of behavior among individuals. Close and Zinkhan
(2000), in their study A Holiday Loved and Loathed: A Consumer Perspective
of Valentine's Day, identified festivals like Valentine's Day as a consumer
ritual where behaviors like gift-giving, dining out, and self-gifting are heavily
influenced by marketing. Commercializations of festivals include media and
market working together as agents of cultural Westernization and consumer
socialization. Such consumer-driven cultural practices further extend its
adoption in Indian contexts among youth.

In India, a 2026 study by the Hansa Research Group found that over
76% of respondents viewed Valentine's Day as relevant, and 71% planned to
spend money on it, indicating an economic growth of such festivals. However,
the present study presents a slightly distinct view. A majority of respondents
(52.17%) reported no spending on Western festivals, and only 10.87%
spend X1,000. Among those who celebrated Valentine's Day, activities were
mostly casual, like visiting cafés or going out (17.78%), rather than structured
consumer actions like gift exchanges. This indicates that while Western festivals

are recognized in semi-urban areas, full consumer engagement is still limited.
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The difference between urban consumer behavior and semi-urban behavior
adds an important layer to the existing literature.

The majority of existing discussions about Western festivals in India focus
on Valentine's Day; however, visibility of Halloween can also be understood
through the same theoretical framework. From a globalization point of view,
Halloween’s spread reflects the increasing flow of Western cultural practices
through media, as explained by Appadurai (1996) and Giddens (1990). Unlike
Valentine’s Day, which is largely associated with emotional relationships and
consumer exchange, Halloween is primarily adopted as a form of entertainment
and visual expression, involving costumes, themed gatherings, and online
participation. This aligns with Boyd’s (2014) argument that digital platforms
encourage performative identity construction among youth. Similarly, Turkle’s
(2011) idea of mediated interaction helps explain how Halloween is often
experienced through social media display rather than direct interpersonal
engagement. However, despite its increasing visibility, scholarly research on
Halloween in the Indian context remains limited, particularly in semi-urban
settings. 'This reflects a broader research gap where Western festivals are not
studied as separate cultural groups but are instead discussed under general
processes of globalization and Westernization. The present study, therefore,
indirectly addresses this gap by situating Halloween within the broader
framework of Western festival adoption among youth in Burdwan.

Beyond consumption, adopting Western festivals also has impacts on
cultural identity and relationships. This can be understood by how Turkle
(2011) points out that digital engagement creates a sense of connection yet
replaces deeper forms of interaction, leading to a paradox of being “connected
but alone." This is especially true for Western festivals, which are often
experienced as events on social media rather than as personal experiences.

Gogineni etal. (2018) suggest that globalization, along with the increasing
intensity of industrialization, modernization, and urbanization, is gradually
shifting Indian youth away from traditional family-centered structures toward
more individualistic lifestyles, where peer groups become the main influence.
Research on urban Indian adolescents shows that the young generation has a
flexible method of adoption between local and global values, adopting Western
practices in a selective manner (Rao et al., 2013). The findings of the present

study reflect this complexity. A notable number of respondents (35.42%)
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were uncertain whether Western festivals are changing Indian culture, while
29.17% agreed and 35.42% disagreed. This indicates that cultural change is
uneven and still developing because Indian youth in semi-urban areas live in
an intermediate space, balancing traditions and modernity.

Despite the wide range of literature on globalization, social media, and
consumer culture, a significant gap still exists. While foundational theories
by Appadurai (1996), Giddens (1990), and Ritzer (1993) explain cultural
spread in general, their application to Western festivals as a specific topic in the
Indian context is limited. Additionally, studies on consumer behaviour related
to festivals mainly focus on western settings and have not been adequately
studied on Indian youth consumption. Research on social media influence in
India often discusses broad cultural practices without specifically addressing
Western festivals. Furthermore, existing studies on Westernization, such as
Lalmalsawma & Lalruatkimi(2021), frequently concentrate on different
geographical regions, leaving the semi-urban mainland in India underexplored.
The present study aims to fill this gap by investigating the role of Western
festivals in Burdwan, West Bengal, especially focusing on social media as a
channel of cultural spread, consumer behaviour as a mode of adopting cultural

practices and cultural perception as a context for negotiating cultural meanings.

3. METHODOLOGY

The present research has been conducted using an exploratory and descriptive
research design, with the objective of studying the effect of Western festivals on
Indian youth based on their usage of social media, consumption patterns, and
cultural perception. Considering the limited availability of literature on this
issue, an exploratory research design could be the most suitable to identify the
depth of trends and patterns without generalizable conclusions.

In this study, the quantitative method has been adopted, and a structured
questionnaire has been used as a tool for data collection. The questionnaire was
formulated using Google Forms, consisting of 21 questions—the majority of
which were multiple-choice types and one open-ended descriptive question.
The purpose of the descriptive question was to give respondents freedom to
share their views about their culture through the questionnaire. The multiple-
choice questions were structured to collect data across three fields of study—

social media influence, consumer behavior, and perceptions of cultural impact.
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During the research, purposive sampling was used for data collection,
ensuring that participants fall within the target demographic of Indian youth
aged 18 to 25 years. This age group was specifically chosen because it portrays
the most digitally active population of India. The sample consisted of both
students and working professionals, providing a balance of social and economic
diversity among youth.

The survey was conducted digitally through WhatsApp and other social
media platforms during March 2026 over a period of nearly 7 days. A total of 45
responses were collected—20 male and 25 female respondents. Geographically,
the survey was primarily carried out in Burdwan, West Bengal, a semi-urban
area in India.

It is important to recognize the limitations of sampling procedures used
here. As stated earlier, the sample size is relatively small at 45 respondents,
although it would sufficiently fulfill preliminary research. However, it cannot
be taken as representative of the entire Indian youth population since the study
is administered in Burdwan, West Bengal. Thus, the findings of this study
should only be regarded as suggestive and a pilot study, rather than conclusive.
[t serves as a basis for conducting further research on a large scale in the future.

The data gathered from the questionnaire was analyzed using a descriptive
statistical method, including frequency distribution and percentage analysis.
The responses were then organized thematically based on three main areas
discussed by the study—social media influence, consumer behavior, and cultural
perception of the youth—and then compared with theoretical frameworks and
existing literature presented in the previous section of the paper.

4. DATA ANALYSIS AND INTERPRETATION

This section of the paper shows the analysis and interpretation of primary data
collected through a structured questionnaire. A total of 45 responses were
received, comprising 20 male and 25 female respondents. The analysis focuses
on the influence of Western festivals on social media behavior, consumer
spending, and cultural perception of Indian youth.

4.1. Demographic Profile of Respondent
The study includes 45 respondents, of which 44% are male and 56% female.

This implies a relatively balanced gender representation, allowing for a deeper

understanding of youth perspectives.
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4.2. Sources of Influence
How did you first fearn about these festivafls? Pie ~

"

M Sociaf Media : 17 (37.78%)

B Friends/Peers : 10 (22.22%)

M Movies/TV shows : 15 (33.33%)
B Advertisements : 0 (0%)

B Others : 3 (6.67%)

-1
]
L-d

The responses show that social media plays a significant role in influencing
the celebration of Western festivals. A majority of responses accepted that
platforms such as Instagram and WhatsApp contribute to awareness. The data
clearly indicates that social media (37.78%) is the most significant source
of influence regarding Western festivals among youth, followed by movies/

Do you cefebrate Vafentine's Day? Bar ~

0 2

B Never : 30 (65.22%) '"}
B Occasionafly : 14 (30.43%)
i Every year : 2 (4.35%)



26 Sanchali Sarkar

TV shows (33.33%) and friends/peers (22.22%), while advertisements have
no influence. This suggests that cultural exchange in contemporary society is
largely influenced through digital platforms rather than traditional advertising
channels. The findings highlight that Western cultural practices are being
spread indirectly through everyday digital consumption, making social media
a primary agent of exposure to different cultures among youth.

4.3. Celebration of Valentine's Day

The above shows that the majority of respondents (65.22%) never celebrate
Valentine's Day, while 30.43% celebrate occasionally and only 4.35% celebrate
it every year. The findings indicate that although awareness of the festival exists,
regular participation remains limited. The data suggest that in semi-urban areas
like Burdwan, Valentine's Day has not been fully established but is instead

practiced in a limited way.

4.4. Modes of Celebrating Valentine's Day

This particular section reported that the largest proportion (53.33%) does
not celebrate it at all, hence supporting earlier findings. Among those
who celebrate, 17.78% prefer going on dates (movies, cafes, outings),
while smaller percentages engage in activities such as online interactions
(8.89%), spending time with friends (8.89%), and gift exchange (4.44%).
The findings suggest even when celebrated, the festival is adapted in a
localized manner, focusing more on casual social interactions rather than
excessive spending habits among consumers. The table below represents a
clear pattern of responses, significantly highlighting the mode of celebrating
Valentine's Day.

Mode of celebration Number of Percentage
Respondents
Do not celebrate 24 53.33%
Going on dates (movies, cafés, outings) 8 17.78%
Online interactions/social media 4 8.89%
Spending time with friends 4 8.89%
Gift exchange 2 4.44%
Other 3 6.67%
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4.5. Celebration of Halloween
Do you cefebrate Haffouween? Bar ~

_ 5 El

D 1

B Never : 40 (88.89%) o
B QOccasionafly : 4 (8.89%)
I Every year : 1 (2.22%)

The chart demonstrates an even lower level of participation in Halloween
celebrations, with 88.89% of respondents stating that they never celebrate it,
8.89% celebrating occasionally, and only 2.22% celebrating every year. This
shows that Halloween is culturally less familiar and has low influence among

Indian youth in semi-urban settings.

4.6. Modes of celebrating Halloween
A significant majority (77.78%) reported that they do not celebrate

Halloween, further confirming its limited presence in semi-urban areas
like Burdwan. Among the few who engage in celebrating Halloween are
those largely driven by media, such as posting on social media (8.89%) and
watching themed movies (6.67%), while participation in traditional Western
practices like costumes or parties remains extremely low (2.22%). The
findings, therefore, suggest that Halloween is primarily experienced through
digital representation rather than actual cultural practices. The table below
gives a clear image of understanding how Halloween is culturally affecting

Indian youth in Burdwan.
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Mode of celebration Number of Respondents Percentage
Do not celebrate 35 77.78%
Posting on social media 4 8.89%
Watching themed movies 3 6.67%
Wearing costumes 1 2.22%
Attending parties 1 2.22%
Other 1 2.22%

4.7. Influence of Social Media on Celebration

The responses collected on the influence of social media on celebration
indicate 34.78% of respondents agree and 4.35% strongly agree that social
media influences their celebration of these festivals. The platforms of digital
media visually influence consumption of these Western festivals. However,
a significant portion remains neutral (32.61%), while 28.26% (combined
disagree and strongly disagree) do not perceive such influence. This suggests
that all that social media plays an important role; its impact is different across

groups.

4.8. Platform of Influence

Among various social media platforms, Instagram (60.34%) emerges as
the most influential, followed by YouTube at 15.52% and other platforms
(13.79%), while Facebook (6.9%) and Snapchat (3.45%) had minimal
impact. This indicates the role in shaping cultural trends highly depends on
visually driven platforms like Instagram. The findings highlight the importance
of digital visual culture in promoting Western festivals.

4.9. Consumer Behavior

The data indicates that a majority of respondents (52.17%) do not engage
in spending related to Western festivals, leading to limited economic
participation. However, among those who do spend, a significant proportion
falls within the %0-500 (19.57%) and Z500-1000 (17.39%) ranges,
reflecting moderate consumer involvement. Only 10.87% reported heavy
spending of 31000+. This particularly indicates the intensity of Western
festivals' influence on consumption remains relatively low among youth in

semi-urban areas.
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4.10. Impact of Indian Culture

The responses regarding whether Western festivals are changing Indian culture
were mixed and divided among youth. Out of the total respondents, 36.96%
believed that Western festivals are influencing Indian culture, 32.61% felt these
are not causing any significant change, and 30.43% remained uncertain. This
distribution suggests that the cultural impact of Western festivals is recognized,
but interpretations vary depending on individual values, exposure, and cultural
orientation.

Qualitative responses indicate that many participants see Western festivals
such as Valentine’s Day and Halloween not as direct replacements for Indian
traditions but as additional forms of celebration among youth shaped by
globalization and modern lifestyles led by digital media. Several respondents
emphasized that Indian festivals like Diwali, Durga Puja, and Holi continue
to hold stronger emotional, cultural, and traditional significance. According to
these views, Western celebrations are often seen as occasional cultural practices
that include enjoyment, consumerism, and individual expression without
replacing traditions rooted in Indian culture.

At the same time, a significant number of responses expressed concern
that increasing exposure to Western festivals promotes Western values,
dating culture, commercialization, and gradual detachment from traditional
roots, particularly among younger generations in urban areas. Respondents
highlighted social media, globalization, and market-driven celebration as key
factors contributing to this shift.

Opverall, the findings suggest that Western festivals are an addition to
new generation cultures rather than a complete replacement of our traditions.
Indian youth appear to be selectively adapting global cultural practices while
largely maintaining attachment to traditional festivals. This reflects a broader
sociological process in which globalization reshapes cultural expressions, but
local traditions remain intact.

5. CONCLUSION

This study aimed to explore how Western festivals, especially Valentine's Day
and Halloween, affect Indian youth in the semi-urban area of Burdwan, West
Bengal. It focused on social media, consumer behavior, and relationships. The
findings, based on responses from 45 people aged 18 to 25, provide insight into
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how globalization and digital culture are changing cultural practices among
young Indians, while traditional practices still persist.

The main finding is that Indian youth are generally aware of Western
festivals, but their actual participation is limited. Most respondents (65.22%)
do not celebrate Valentine's Day regularly, and an even larger number (88.89%)
never celebrate Halloween. This indicates that just because they are exposed to
these cultures does not mean they adopt them, especially in semi-urban areas
where traditional values are still very important.

Social media is the medium through which Western festivals reach young
people. About 37.78% of respondents agreed with it as their main source of
awareness, with Instagram contributing to 60.34% of this influence. This
connects with Boyd (2014) and Lalmalsawma & Lalruatkimi (2021), who both
emphasize that digital platforms are the main means for cultural transmission
among today's youth. However, the highest participation in this festival is
mostly detached and is for show. Youth consume and share online content
related to the festivals more than they participate in the festivals themselves.

When looking at consumer behavior, this study shows that semi-urban
youth are not greatly influenced by the commercialization often linked with
Western festivals. More than half of the respondents (52.17%) reported spending
nothing on these festivals. Those who do celebrate tend to do so casually, such
as visiting cafés or going out socially, rather than through traditional consumer
activities like gift exchanges. This contrasts with the urban consumer trends
noted by the Hansa Research Group (2026), adding an important geographical
aspect to the current literature on festival consumption in India.

Respondents perceive the cultural impact of Western festivals differently.
While 36.96% agreed that these festivals influence Indian culture, a particular
proportion either disagreed or remained uncertain. Qualitative responses
suggested many participants viewed Western festivals as additional forms of
celebration in Indian culture, not replacements for traditional celebrations
like Diwali, Durga Puja, and Holi, which are believed to carry emotional and
cultural value. This aligns with the "identity remix" concept discussed by Rao
et al. (2013), where Indian youth mix global and local cultures selectively
rather than completely adopting one or the other.

Overall, this study concludes that Western festivals have a complementary

and primarily media-driven role in the lives of semi-urban Indian youth.
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Globalization, as theorized by Appadurai (1996), Giddens (1990), and Ritzer
(1993), has certainly set the stage for cultural exchange. However, these findings
indicate that Indian youth actively participate in this cultural exchange on
their own terms, prioritizing their traditions while adopting new forms of
celebration.

This study does have its limitations. The sample size of 45 respondents,
while suitable for a preliminary study, does not represent the entire Indian
youth population. Moreover, focusing on Burdwan limits how widely the
findings can be applied. Future research should involve a larger sample size,
include various semi-urban areas from different states, and use mixed methods
to gain deeper insights into how Indian youth adapt cultural identity in a more
globalized world.

Declaration of Generative Al and Al-assisted Technologies in the
Writing Process: During the preparation of this work, the author used Claude
(Anthropic) and ChatGPT to assist with writing and editing. After using this
tool, the author reviewed and amended the content as needed and takes full

responsibility for the publication's content.
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